TEACHING PLAN
PEDAGOGY OF COMMERCE

DAYS WAISE SYLLBUS
Incharge -
S. | DATE TOPIC PPT | VEDIOS | NOTES
N
0]
UNIT - I
1 | 10.12.20 | MEANING & NATURE OF COMMERCE Y
2 | 11.12.20 | SCOPE OF COMMERCE Y
3 |12.12.20 | CORRELATION OF COMMERCE WITH Y
ECONOMICS & MATHEMATICS
4 | 14.12.20 | CORRELATION OF COMMERCE WITH Y
SOCIAL SCIENCE & GEOGRAPHY
5 |15.12.20 | PLACE OF COMMERCE IN SECONDARY Y
SCHOOL CURRICULUM
6 | 16.12.20 | AIMS & OBIJECTIVES OF TEACHING Y
COMMERCE
7 |17.12.20 | BLOOMS TAXONOMY OF EDUCATIONAL Y
OBIJECTIVES
8 |18.12.20 | WRITING INSTRUCTIONAL OBJECTIVES IN Y
BEHAVIOURAL TERMS
UNIT - 1l
9 |19.12.20 | METHODS OF TEACHING COMMERCE
10 | 21.12.20 | LECTURE CUM DEMONSTRATION Y
METHOD
11 | 22.12.20 | DISCUSSION METHOD Y
12 | 23.12.20 | INDUCTIVE METHOD Y
13 | 24.12.20 | SURVEY & MARKET STUDIES Y
14 | 26.12.20 | PROJECT METHOD Y




15 | 28.12.20 | TECHNIQUES OF TEACHING COMMERCE
16 | 29.12.20 | BRAIN STORMING
17 | 30.12.20 | ASSIGNMENT
18 [ 1.1.21 SIMULATION & ROLE PLAYING
19 | 2.1.21 EXCURSIONS & FIELD TRIPS
UNIT -1l
20 | 4.1.21 CONCEPT & IMPORTANCE OF
INSTRUCTIONAL MATERIAL IN
COMMERCE
21 | 5.1.21 CLASSIFICATION OF PROJECTED & NON-
PROJECTED MATERIAL
22 | 6.1.21 CRITERION FOR THE SELECTION OF
EFFECTIVE INSTRUCTIONAL MATERIAL
23 | 7.1.21 CONSTRUCTION & USES OF
ACHIEVEMENT TEST
24 | 8.1.21 UNIT TEST & OBJECTIVE BASED TEST
ITEMS IN COMMERCE
25| 9.1.21 CONCEPT & USES OF DIAGNOSTIC TESTS
26 | 11.1.21 | REMEDIAL TEACHING IN COMMERCE
UNIT - IV
27 | 12.1.21 | PROGRAMMES FOR QUALITY
IMPROVEMENT IN TEACHING BOF
COMMERCE
28 | 13.1.21 | ROLE OF SEMINAR
29 | 15.1.21 | WORKSHOPS & PROJECTS
30 | 16.1.21 | CONCEPT OF INTERSHIP IN TEACHING
COMMERCE
31 | 18.1.21 | IMPORTANCE OF INTERSHIP IN TEACHING
COMMERCE
32 | 19.1.21 | MELTIMEDIA IN LEARNING COMMERCE
33 | 20.1.21 | EDUCATIONAL BROADCASTING

34

22.1.21

TELECASTING & VIDEOCONFERENCING







